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[Decision taken on E-Office File no. -11011(11)/12025-MR (Comp. No. 291550)]
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Sub: Public Dissemination and Awareness of National Highway projects-reg.
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NHAI is focusing on improving connectivity through development of National
Highways/ Expressways/ High Speed Corridors. While the development of National

Highway Projects are the growth engine of the Country, the message needs to percolate
to the regional beneficiaries of the Project.
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It has been decided that Social Media may be used for Public awareness of these
Projects through production of Videos. When a NH Project is approved by the
Competent Authority, NHAI shall start a Seven day campaign on Social Media from next

day. Indicative strategy for amplifying benefits of the Projects for Public awareness
on Social Media is as under:
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Day 1: Teaser Reel - “A new lifeline just got approved!” (Drone + Map Animation)
(ii) f7 2: wfefdiin - Fgw, w9, Qaw‘ré,s‘@;@ﬁg%(#NHAIConnects!ndia)

Day 2: Connectivity Map - Nodes, Cities, Ports, Airports, and Industries linked
(#NHAIConnectsindia)
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Day 3: Economic Benefits - Jobs, GDP, Trade Volume etc.
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Day 4: Technical aspects in layman terms - Engineering Firsts (Longest Bridge,
Deepest Tunnel, Smart loT integration)
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Day 5:  People First - Farmers to markets faster, Villages connected,
Schools nearer.
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Day 6: Green Highway - Solar lights, wildlife corridors, carbon credits,
Afforestation
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Day 7: Future Vision - “In 2027, You’ll drive from X to Y in half the time”
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ROs shall take advance action to produce Video of the Projects as per powers
delegated to them to implement the strategy at Para 2 above. However Media
Relations Division shall be kept in loop for better Coordination and Positioning on Social
Media or other Platforms.
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Library for hosting the circular on library site.
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Web Admin for circulation.
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